Can’t do research?
No worries. We
have more for
you!

Procedure:

1) Go through recruitment brochure
2) Email your intent to join

gammatalksofficial@gmail.com
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Get invebred/

gamma talks



Research Manager

The Research Manager plays a

crucial role in overseeing and

coordinating all research

projects within our

organization. This executive

position requires strong

managerial skills, effective O
communication, and a

commitment to ensuring the u
success of our research '

endeavors.

Qualifications

Minimum Grade 11 education level or equivalent.

Strong managerial skills with the ability to lead and motivate a
team.

Excellent communication skills, both verbal and written.
Familiarity with research processes and methodologies.

Highly organized with the ability to prioritize tasks and manage
time effectively.

Commitment to upholding ethical standards and promoting a
culture of excellence in research.

Responsibilities

Coordinate and manage all research
projects, ensuring they adhere to timelines
and milestones.

Communicate frequently with researchers
to monitor project progress and address
any issues or concerns.

Handle grievances and provide support to
researchers as needed.

Facilitate communication within the
research team by uploading reminders,
updates, and important information to the

group.

Collect testimonials, updates, news, and
other noteworthy discoveries during the
course of research projects.

Manage upcoming research initiatives,
including project planning, resource
allocation, and scheduling.

Ensure overall smooth operation of
research activities and address any
challenges that may arise.



Digital Marketing Manager

The Digital Marketing Manager

is a key role focused on driving

leads to our website through

various digital marketing

techniques. This remote

position requires a high level of

dedication and a proactive O
approach to generating ideas,

implementing strategies, and u
analyzing insights to optimize '

website performance.

Qualifications

e Basic knowledge of SEO principles and digital marketing
techniques.

e Strong analytical and problem-solving skills.

¢ Excellent communication and collaboration skills.

¢ Ability to work independently and remotely with consistent
dedication.

¢ Willingness to learn and adapt to new tools, techniques, and
technologies.

e Experience with website management and content
management systems is a plus.

Responsibilities

Develop and implement digital marketing
strategies to drive traffic and leads to our
website.

Utilize keywords, SEO techniques, and
promotion methods to enhance website
visibility and ranking.

Generate ideas for new web pages and
initiatives to improve user engagement and
conversion rates.

Collaborate with the content writing team
and designers to create compelling website
content and visuals.

Employ analytical tools to track website
performance and user behavior, and make
data-driven decisions to optimize
marketing efforts.

Initiate plugin installations and other
technical enhancements to improve
website functionality and user experience.

Stay updated on industry trends and best
practices in digital marketing, SEO, and
website optimization.

Actively seek opportunities for learning and
professional development to enhance
digital marketing skills and knowledge.



Outreach Manager

The Digital Marketing Manager
is a key role focused on driving
leads to our website through
various digital marketing
techniques. This remote
position requires a high level of
dedication and a proactive
approach to generating ideas,
implementing strategies, and
analyzing insights to optimize

website performance.

Qualifications

Education: Grade 9 or above, with a strong academic background
and demonstrated interest in management and research.
Excellent communication and interpersonal skills, with the ability
to engage and build relationships with diverse stakeholders.
Strong organizational and time management abilities, capable of
managing multiple outreach activities and initiatives
simultaneously.

Proactive and self-motivated, with a keen interest in expanding
Gamma's research community and impact.

Familiarity with research processes and terminology is preferred
but not required.

Willingness to learn and adapt to new challenges and
opportunities in the field of research outreach and management.
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Responsibilities

Identify and reach out to potential
researchers who align with Gamma's
research objectives and interests.

Extend invitations to researchers to
participate in research projects at Gamma,
outlining the benefits and opportunities
available.

Serve as the primary point of contact for
research applicants, providing guidance
and support throughout the application
and initiation process.

Collaborate closely with the Research
Manager to ensure seamless coordination
and integration of new researchers into
ongoing projects.

Actively engage with research communities
and professional networks to promote
Gamma's research initiatives and
opportunities.

Monitor and track outreach efforts,
including the number of invitations sent,
responses received, and successful
collaborations initiated.

Contribute to the expansion of Gamma's
research network and the enhancement of
its publications through effective outreach
and recruitment strategies.



Editorial Director

TThe Editorial Director plays a central
role in overseeing the content
strategy and editorial operations of
Gamma Talks, ensuring the
publication of high-quality articles
aligned with Gamma's research focus
and values. This position requires
strong leadership skills, editorial
expertise, and a commitment to
upholding the integrity and

authenticity of published content.

Qualifications

Education: Grade 11 or above, with a strong academic background

and proficiency in written communication.

Excellent editorial skills, including writing, editing, and
proofreading, with a keen eye for detail and accuracy.

Strong leadership and team management abilities, capable of
inspiring and guiding a team of content creators.

Good judgment and decision-making skills, with the ability to
prioritize tasks and manage multiple projects simultaneously.
A passion for research and knowledge dissemination, with a
commitment to maintaining the highest standards of integrity
and authenticity in published content.

Familiarity with content management systems and digital
publishing platforms is preferred but not required.
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Responsibilities

Develop and implement the editorial strategy
for Gamma Talks, including content themes,
topics, and publication schedules.

Initiate and communicate articles from the
editorial team, researchers, and guest
contributors, ensuring alignment with
Gamma's research objectives and audience
interests.

Manage a team of content writers, providing
guidance, feedback, and support throughout
the content creation process.

Oversee the submission process for the
Gamma blog, reviewing and selecting articles
for publication based on relevance, quality, and
authenticity.

Edit articles to ensure accuracy, clarity, and
adherence to editorial standards, including
grammair, style, and tone.

Ensure that all published content reflects
Gamma's commitment to authentic and
original research, avoiding the promotion of Al-
generated articles.

Collaborate with other departments and
stakeholders to promote content and
maximize its reach and impact.

Stay updated on industry trends and best
practices in content marketing and editorial
management, continually seeking
opportunities for improvement and innovation.



Social Media Manager

TThe Editorial Director plays a central
role in overseeing the content
strategy and editorial operations of
Gamma Talks, ensuring the
publication of high-quality articles
aligned with Gamma's research focus
and values. This position requires
strong leadership skills, editorial
expertise, and a commitment to
upholding the integrity and

authenticity of published content.

Qualifications

Education: Grade 11 or above, with a strong academic background

and proficiency in written communication.

Excellent editorial skills, including writing, editing, and
proofreading, with a keen eye for detail and accuracy.

Strong leadership and team management abilities, capable of
inspiring and guiding a team of content creators.

Good judgment and decision-making skills, with the ability to
prioritize tasks and manage multiple projects simultaneously.
A passion for research and knowledge dissemination, with a
commitment to maintaining the highest standards of integrity
and authenticity in published content.

Familiarity with content management systems and digital
publishing platforms is preferred but not required.
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Responsibilities

Develop and implement the editorial strategy
for Gamma Talks, including content themes,
topics, and publication schedules.

Initiate and communicate articles from the
editorial team, researchers, and guest
contributors, ensuring alignment with
Gamma's research objectives and audience
interests.

Manage a team of content writers, providing
guidance, feedback, and support throughout
the content creation process.

Oversee the submission process for the
Gamma blog, reviewing and selecting articles
for publication based on relevance, quality, and
authenticity.

Edit articles to ensure accuracy, clarity, and
adherence to editorial standards, including
grammair, style, and tone.

Ensure that all published content reflects
Gamma's commitment to authentic and
original research, avoiding the promotion of Al-
generated articles.

Collaborate with other departments and
stakeholders to promote content and
maximize its reach and impact.

Stay updated on industry trends and best
practices in content marketing and editorial
management, continually seeking
opportunities for improvement and innovation.



Social Media Manager

The Social Media Manager is responsible for managing all
content on Gamma's Instagram and LinkedIn accounts,
including posts, reels, videos, and other multimedia
content. This role requires creativity, innovation, and a
strong understanding of social media trends to
maximize engagement and reach on both platforms. The
Social Media Manager will collaborate closely with other
departments to gather news, updates, and fun facts for
content creation, and will be instrumental in developing
and implementing content calendars to ensure a
consistent and impactful social media presence for

Gamma.

Qualifications

Strong creativity and innovation skills, with a passion for creating
engaging social media content.

Excellent communication and collaboration abilities, with the ability
to work effectively with cross-functional teams and stakeholders.
Proficiency in content management tools and social media
platforms, including Instagram and LinkedIn.

Experience in developing and executing social media content
calendars and campaigns.

Strong analytical skills, with the ability to interpret social media

metrics and insights to inform content strategy and decision-making.

Commitment to staying updated on the latest social media trends
and best practices.
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Responsibilities

Manage and curate content for Gamma's
Instagram and LinkedIn accounts, including
posts, reels, videos, and other multimedia
content.

Stay updated on the latest social media trends
and best practices, and leverage this
knowledge to create innovative and engaging
content.

Coordinate with other departments to gather
news, updates, and fun facts for content
creation, ensuring alignment with Gamma's
overall objectives and messaging.

Develop and maintain content calendars to
schedule and plan social media posts in
advance, ensuring a consistent and cohesive
brand presence.

Monitor and analyze social media performance
metrics, including reach, engagement, and
audience demographics, and use insights to
optimize content strategy and drive results.
Collaborate with the marketing team to
develop paid social media campaigns and
promotions, as needed, to further amplify
Gamma's reach and impact.

Stay informed about industry news and
developments related to social media
platforms, and proactively identify
opportunities to enhance Gamma's social
media presence and strategy.



Marketing Media Specialist

The Marketing Media Specialist is responsible for
developing and implementing marketing strategies
aimed at increasing Gamma's reach and
engagement across various media channels. This
role requires expertise in marketing, data analysis,
and social media management to design and
execute effective strategies that drive follower
growth, interactions, and brand awareness. The
Marketing Media Specialist will collaborate closely
with the Social Media Manager to align strategies
and initiatives with Gamma's overall marketing

objectives.

Qualifications

Proven experience in marketing, with a focus on digital media and
social media management.

Strong analytical skills, with the ability to interpret data and insights
to inform marketing strategy and decision-making.

Creative thinking and problem-solving abilities, with a passion for
developing innovative marketing approaches and campaigns.
Excellent communication and collaboration skills, with the ability to
work effectively with cross-functional teams and stakeholders.
Proficiency in social media management tools and analytics
platforms.

Commitment to staying updated on the latest marketing trends, best
practices, and technologies.
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Responsibilities

Designh and implement marketing strategies to
increase Gamma's reach and engagement on
various media platforms, including Instagram,
Linkedln, and other relevant channels.

Develop creative approaches to attract followers,
encourage interactions, and foster engagement
with Gamma's content and brand.

Identify and engage with similar accounts and
communities to expand Gamma's network and
visibility.

Generate relevant hashtags based on data analysis
and market research to optimize content
discoverability and reach.

Analyze strategy performance metrics, including
follower growth, engagement rates, and watch
time, to evaluate effectiveness and identify areas
for improvement.

Propose and implement new initiatives and
campaigns to enhance Gamma's reach and
impact, leveraging insights from data analysis and
market trends.

Collaborate with the Social Media Manager to
ensure alignment of marketing strategies with
Gamma's overall social media and marketing
objectives.

Stay informed about industry trends, best
practices, and emerging technologies in
marketing and social media management, and
proactively apply this knowledge to enhance
Gamma's marketing efforts.



Content Writers

Content Writers for Gamma Talks are
responsible for creating engaging and
informative articles for the Gamma Blog. This
role involves writing on a variety of topics,
including trending issues, internal Gamma
affairs, and other subjects relevant to Gamma's
audience. Content Writers should have a
passion for writing, a keen eye for detail, and
the ability to produce high-quality content that

aligns with Gamma's standards and objectives.

Qualifications

Strong writing skills, with the ability to produce clear, concise,

and engaging content.

Excellent research and analytical abilities, with attention to
detail and accuracy.

Creativity and a passion for writing on diverse topics.

Ability to work independently and collaboratively as part of a
team.

Familiarity with content management systems and basic
understanding of SEO principles is a plus.

Commitment to producing high-quality, polished content
that aligns with Gamma's values and standards.
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Responsibilities

Write compelling and informative
articles for the Gamma Blog on a range
of topics, including trending issues,
internal Gamma affairs, and other
relevant subjects.

Conduct research to ensure accuracy
and depth in articles, using credible
sources and data.

Collaborate with the Editorial Director
and other team members to
brainstorm and develop article ideas
and content strategies.

Revise and edit articles based on
feedback from the Editorial Director
and other reviewers to ensure clarity,
coherence, and adherence to editorial
standards.

Ensure all content is original, free from
plagiarism, and meets Gamma's
standards for quality and authenticity.
Stay informed about industry trends,
current events, and popular topics to
create relevant and timely content.
Adhere to deadlines and manage time
effectively to ensure timely delivery of
articles.



Canva Design Specialist

The Canva Design Specialist is responsible
for creating visually appealing and
engaging designs using Canva for various
digital platforms, including Instagram
posts, stories, banners, and more. This role
requires a high level of creativity and design
expertise. The Canva Design Specialist will
work under the Head of Design and will be
selected through a separate selection

process.

Qualifications

Proficiency in using Canva for creating and editing a variety of

digital designs.

Strong creative and artistic skills, with a keen eye for detail
and aesthetics.

Ability to work independently and as part of a team, with
excellent collaboration and communication skills.

Strong organizational skills and the ability to manage
multiple projects and deadlines effectively.

Familiarity with social media platforms and an understanding

of design requirements for different digital formats.

Commitment to maintaining high standards of design quality

and consistency.
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Responsibilities

Create and edit a variety of visual
content using Canva, including
Instagram posts, stories, banners, and
other digital assets.

Collaborate with the Head of Design to
ensure all designs align with Gamma's
brand guidelines and visual identity.
Generate creative ideas and concepts
for visual content that effectively
communicates Gamma's message and
engages its audience.

Stay updated on design trends and
best practices to continually improve
the quality and impact of visual
content.

Manage multiple design projects
simultaneously, ensuring timely
delivery and adherence to deadlines.
Receive and incorporate feedback
from the Head of Design and other
stakeholders to refine and improve
designs.

Maintain an organized library of design
assets and templates for easy access
and future use.



Structure Design Specialist

The Structure Design Specialist is responsible
for designing and formatting research papers,
ensuring they meet high standards of
presentation and readability. Working under
the Head of Design, this role offers flexibility in
the choice of software used for design tasks.
While not consistently demanding, the role
requires significant effort and expertise during
the periods when research papers are being

finalized.

Qualifications

¢ Proficiency in one or more design software programs

(e.g., Adobe InDesign, Microsoft Word, LaTeX, Canva,

etc.).

Strong design skills, with a keen eye for detail, layout, and

typography.

+ Ability to work independently and meet deadlines, especially
during peak periods when research papers are concluding.

¢ Good communication and collaboration skills, with the ability
to work effectively with researchers and the Head of Design.

« Commitment to producing high-quality, polished documents
that enhance the readability and impact of Gamma's research
papers.
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Responsibilities

Design and format research papers,
ensuring clarity, readability, and
professional presentation.
Collaborate with researchers to
understand the specific
requirements and preferences for
each paper's layout and design.
Use preferred design software to
create visually appealing and well-
structured documents.

Ensure all designs adhere to
Gamma's branding guidelines and
standards.

Incorporate feedback from the
Head of Designh and researchers to
refine and improve the final
documents.

Stay updated on best practices and
trends in document design and
formatting.

Maintain an organized archive of
design templates and assets for
future use.



